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Southeast Asia Is World’s Fastest-
Growing Mobile Wallet Market
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Between 2019 and 2020

preference for e-Wallets grew
by 8 percentage points,

with 22%

of consumers now saying it's their

preferred way to pay

among Southeast Asian consumers.
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E-wallets now more popular
at the expense of cash

% of preferred payment methods

14%
E-wallet J +8%
22%

Credit

-0.3%
J/debit card ’

-
Bank transfer _ -1%
19% (=

.
-6%

34%

Cash

Source: © Facebook, Inc, and Bain & Company, Inc, 2020



By 2025,

the number of e-Wallets
in SEA is expected to

growto almost

440

million.

Juniper Research Ltd

Juniper Research Limited provides marketing research and consulting services. The Company offers insight, analysis, and market forecasting
for the mobile, online, and digital sectors. Juniper Research serves customers in the United Kingdom.

Team 3 | YSEALI Academy Technology and Innovation Seminar



USD109 bn

By 2027, Estimated mobile ;

. payment transaction value -
average mobile

over ten years
payment value
per capita could

INncrease up to
Source: NOMURA : ASEAN Internet: Opening up the

6 4 9USD.
mobile wallet (2019)
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Figure 2: Individuals with a Mobile Money Account, 2017

While more people Songe 150
in the region will o

adopt e-wallets, s, i <
vietvor T ¢

genderdivide . —.

' : cambocia i

in mobile money usage

. . . Thailand e e—— 11
is apparent in some countries.

singapore | 11

0 2 4 6 8 10 12 14

M Female W Male

Source: World Bank (2020), World Bank Data Bank, Gender Statistics, 2020. Washington, DC:
World Bank. http://databank.worldbank.org/data/home.aspx (accessed 7 August 2020).
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And security
concerns remain as

the main barrier to
e-wallet adoption.
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Key Questions

1. What are the strengths, weaknesses, opportunities and
threats in adopting e-Walllets in *5 ASEAN Countries?

2. Is there a significant difference in perception of comfort
and security in using e-Wallets between men and women?

3. Is there a significant-difference between genders on
how they used e-Wallets pre.and during COVID-197

*Cambadia, Indonesia, Malaysia, Philippines and Vietnam

& T \<?/
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CAMBODIA

E-Wallet Market Share and Landscape

GDP PER CAPITA WALLET SPEND TO GDP PER CAPITA USERS (M) BY MOBILE WALLET
2019 2020 2019
$1.6K $1.5K 22.9%
MOBILE WALLET USERS MOBILE WALLET PENETRATION ;
2019 2019 —
ud
$5.22M 31.7% -
MOBILE WALLET TRANSACTION VOLUME MOBILE WALLET TRANSACTION VALUE
2019 2019 .
.
58'9M $5‘GB PAYWAY WING TRUE MONEY
Source: National Bank of Cambodia and world bank.
The market is dominated by Wing, close -
to 83% market share. x
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INDONESIA

E-Wallet Market Share and Landscape

=DP PER CARITA WALLET SPERMD TO GDP PER CAPITA
2025 2025
$3.8K $4K 11.5% 13.2%
pWAOEBILE WALLET LISERS WOBILE WAL LET PEMETRATIONM)
2025 2025
63.6M 202M 256% 76.5%
pACEILE WALLET TRAMSACTION WOLLIME WMOBILE'WALLET TRANSACTION WVALLIE
2025 2025
1.7B 16B $28B $107B

Indonesia is one of the fastest growing
mobile payment markets in the world,

with mobile wallet users set to more
than triple (from 63.6M to 202M) by

2025.
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USERS (M) BY MOBILE WALLET

Wshopeepsy lGoPsy EOvD EDana B Linkaja

.L.L:LlLIL L

MOBILE WALLET MARKET SHARE
Hovo Wl ShopeePay [lUnkags [l GoPay lDana [l Others

38.2%
ovo

Source: BOKU, Mobile Wallets Report, 2021 12




MALAYSIA

E-Wallet Market Share and Landscape

USERS (M) BY MOBILE WALLET
GOP PER CAPITA Wal | ET SPEMD TO GDP PER CAPITA W cratray MToush N Go Ml Bocst

2025 2025

$11.2K $12K 53% 7.9%

ADBILE WALLET USERS FAOEBILE WALLET PEMNETRAT KO

2025 2025

10.3M 32.6M 31.7% 93.9%

MOBILE WALLET TRANSACTHON YOLUME MOBILE WALLET TRAMSACTION WALLIE

2025 2025

338M 3.7B $5.5B $28.2B

MOBILE WALLET MARKET SHARE

W GrabPay ETouch M Go EBocst B Others

The market is dominated by a triopoly, 38.3%

with GrabPay and Touch ‘N Go both

close to 40% market share; Boost is

growing and competitive at roughly 22%
market share.

GrooPay
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PHILIPPINES

E-Wallet Market Share and Landscape

' D DED A & LR A

$3.2K $3.8K 216% 241%
246M 75.5M 22 4% 63.4%
972M 8.99B $158 $63.4B

GCash and PayMaya are dominant in the
market with over 90% market share

combined, but GrabPay is poised to grow
more rapidly, especially due to its more
diverse offerings.
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USERS (M) BY MORBILE WALLET
.'3'-::.:.::.' s-Cash PayPa Il Py btanya

TN

MOBILE WALLET MARKET SHARE
Geash .F‘.1:."H.-'.1:.'.: .l.':‘l.1::::::.- .:.:;.-:.:I L4 Others (0.4%)

@ PayMaya

Source: BOKU, Mobile Wallets Report, 2021



VIETNAM

E-Wallet Market Share and Landscape

GDP PER CAPITA

2025

$2.7K $3.9K

MOBILE WALLET USERS

2025

19.2M 57M

MOBILE WALLET TRANSACTION WOLLUME
2025
674M 5B

vl LE

JOBILE WALLET TRAMSACTION WA

ET SPEND TO GDP PER CAPITA

2025

29.6% 23.7%

WOBILE WALLET PEMETRATICN

2025

19.7% 55.5%

_____ WL L LU T

2025

$14B $48.6B

Momo has become a dominant mobile
wallet, but there are a number of
competitors, including Viettel, that
merchants should evaluate for mobile

wallet acceptance.
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USERS (M) BY MOBILE WALLET

Eioms lVietelPay BarPey Bl ZakoPay B GrabPay

MOBILE WALLET MARKET SHARE
M poms lViensPay Barkey B ZaloPay

93.0%

Others IGrabray

Source: BOKU, Mobile Wallets Report, 2021
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Focus

- ¢ . e\}{y{}@@ <>
This study aims to examine T '_
gender differences in the 2 @

comfortability and security
concerns of e-Wallet users In
*five ASEAN Countries.

; onesia, Malaysia, Philippines and Vietham
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Scope

 E-Wallets Users’ Behavior Before and-During COVID-19

 Users' Perception on e-Wallets (Comfortability and Security
Concerns)

d Recommendations-and Strategies to Enhance e-Wallets
Services, Security, and Accessibility
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Methodology
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Online Survey 250 SWOT and T-test

for data gathering sample size for data analysis
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RESPONDENTS' PROFILE

O T

~

cM IND My PH VN Total
22 32 30 20 33 137
26 17 19 29 16 107
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Female : Male Ratio

56 : 44

Equal sampling

per country™*

**with minute variation due to data cleaning 19



RESPONDENTS' PROFILE EI="=3m=@ @ &
Education

Age

groups

Bachelor’s degree

53 :
23 23 - 1 Higher degree e.qg.
Master’s or PhD

18-25 26-35 36-45 46-60 Below 18
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FINDINGS

SWOT Analysis - Strength

Reduce
threat and

fraud
Better

expenditure
monitoring

Convenience

Going contactless

Cashback, rewards,
discounts and
promotions
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Convenience, rewards
and contactless

payments
are the key motivators
for using e-wallet.

Not many users were
motivated by reducing threat
and fraud, indicating their
concern towards security.
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FINDINGS

SWOT Analysis - Weakness

Young people under
26 years of age

are more likely to

experience fraud
transactions.

mmm Number of user

=& =Number of fraud/ scam
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18-25
55
52

26-35
124
85

36-45
51
33

46-60
13
8
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FINDINGS

SWOT Analysis - Opportunity

Touch n' Go
Gcash eWallet
ShopeePay
True
Money
GrabPay
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ShopeePay
and GrabPay

dominates the e-wallet
space in the five SEA
countries.

23



FINDINGS - ap=@

SWOT Analysis - Threat

I SMS Fraud

I Email Scam

. SMS and

I
I email scams

— e o — =1 areidentitied as

Phishing and Clone Transaction Websites _
Subscription Scheme Fraud _
Personal Account Hacked With Unauthorized Withdrawals _
Stealing of PIN and OTP _
0 5 10 15 20

m Male mFemale
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the most
prominent fraud
schemes.

25 30

24



FINDINGS

Hypothesis Testing

Cambodia Indonesia Malaysia Philippines Vietnam

3.0

Cambodian’s gender .

significantly affects the
number of e-Wallets used
by a person.

Avg. Number Ewallets
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FINDINGS

Hypothesis Testing

Females tend to be
less satisfied with
e-wallets than men.

This is significant
especially for Cambodia
and Vietnam.

o
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Cambodia Indonesia Malaysia Philippines |  Vietnam
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FINDINGS

Hypothesis Testing

Cambodia Indonesia Malaysia Philippines Vietnam

eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee
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During the pandemic,

~emale users in
Cambodia, Malaysia
and Philippines

used e-Wallets for more
types of transactions.

27



FINDINGS

Data Exploration

E-wallet usage for
both genders
Increase two- to
three-folds

during the pandemic. DURING

ce aweek Once a week
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FINDINGS

Data Exploration

Males feel more
secured

safe and convenient choice for
consumer and merchant in the .
way they send and receive - | | t 'F t d
in e-wallets features an
4.5

Security concerns of e-wallet users by gender

transaction.

E-wallet payment system offers a
highly protected user account
with all the necessary information
for making a secure payment /
transaction

E-Wallet payment system alerts
me on any fraud attempt
——=Female

—\ale

E-wallet payment system provides
userterms & conditions (user
privacy) when | signed up for an
account

E-Wallet payment systemn secures
and protects my perscnal
information and data

Team 3 | YSEALI Academy Technology and Innovation Seminar 29



Key Results

1. What are the strengths, weaknesses, opportunities and threats
in adopting e-Wallets in *5 ASEAN Countries?

80 reicenmin | Younger people

motivator. are more prone to fraud schemes.

Local e-wallet businesses of respondents have been
can learn from ShopeePay and GrabPay 4 % victims of classical scam

and upscale in the whole region.

methods via sms or email.
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2. Is there a significant difference in perception of comfort and
security in using e-Wallets between men and women?

Males

are more satisfied and
feel more secured in
using e-wallets.

Team 3 | YSEALI Academy Technology and Innovation Seminar 31



Key Results

3. Is there a significant difference between genders on how they
used e-Wallets pre and during COVID-19?

Usage of e-wallets increased
up to three folds regardless
of gender.

Team 3 | YSEALI Academy Technology and Innovation Seminar 32



Conclusions and Recommendations

1 E-wallet providers should focus on enhancing user
experience with consistent and updated systems
architecture because consumers prioritize’convenience in
adopting an e-Wallet platform:.

d Government and e-Wallet providers should offer digital
security literacy workshops and campaigns.to educate
users and merchants about.fraud attempts & scams and
encourage trust & adoption-of -technology.

A A=

<
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Conclusions and Recommendations

d SEA Governments should support more e-Wallet providers
so they can establish their presence in the whole region.

1 E-Wallet providers should obtain the consumer pulse and
market drivers in Vietham and-€Cambodia to increase
satisfaction among female users.

 Government should ensure providing security measures
like policy instruments-or-pregramsto supportbusinesses
In Improving their system_security,

Team 3 | YSEALI Academy Technology and Innovation Seminar \/



Thank you

for your attention!
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APPENDIX

Female Satisfaction on E-Wallet

Meet expectations |
Satisfied with security system ]
Alert on fraud attempt
Protects personal data
Provide T&C user privacy [ |
Complete info for secure payment [
Safe convenient merchant trans [
Userfriendly |
Simplified and high speed process |
Better than cash |

-40% -20% 0% 20% 40% 60% 80% 100%

mDisagree W Strongly disagree Neutral mAgree o Strongly agree
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Male Satisfaction on E-Wallet

Meet expectations (L I
Satisfied with security system [ 1 ]
Alert on fraud attempt (b T
Protects personal data [ L]
Provide T&C user privacy [ | e ]
Complete info for secure payment [ e
Safe convenient merchant trans [ e
Userfriendly [ | |
Simplified and high speed process 1
Better than cash [ o I—

-40.0% -20.0% 0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

mDisagree m Strongly disagree Neutral mAgree mStrongly agree



